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Financial / 
investment 
uncertainty

Artificial 
Intelligence

Cybersecurity Changing 
generational

values

Inconsistent 
government

policy

Supply chain 
disruptions and 

trade restrictions

Social 
inequities 

and conflicts

Political 
and social 
conflicts

Geo-political 
conflicts

Climate change / 
extreme weather

Immigration
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The U.S. Their industry Their company Their community Their region
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Percent who say current economies are ‘strong’ in various contexts

Business leaders Consumers

41% 

gap

31% 

gap

32% 

gap
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Their future Their company's
future

Their industry's
future

Their friends' /
family's future

Their world's future America's future Their community's
future

Business leaders 
feel less confident about 
their community’s future 

(74%) than their 
company’s future (85%) 

– a 11% drop.
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Their future Their industry's
 future

Their friends' /
family's future

Their world's future America's future Their community's
future

26% 

gap
24% 

gap

19% 

gap

45% 

gap

38% 

gap

25% 

gap
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Rebuilding political 
trust will be anchored 

by place-based 
innovation

“Rebuilding new 
manufacturing 
systems will be 

anchored by place-
based innovation” 

Rebuilding institutional 
trust will be anchored 

by place-based 
innovation” 
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Trade

27% GAP

Talent

24% GAP

Trajectory

23% GAP
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My
industry

My
company

Our
economy

Our
nation

My
community

My
state

My family /
friends
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Resilient 
companies today 
are defined by…
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Their
community

Their
region

Their life
overall

Their job
security

The
U.S.

Financial
stability

Education
security

Health
access

Climate-related
safety

AI safety Cyber security
threats



Harris Insights & Analytics, A Stagwell LLC Company © 2018

27



Harris Insights & Analytics, A Stagwell LLC Company © 2018

28



29



30

Issues that define the future of AI
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Top priority solutions

for both
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•

•

•

Top priority solutions

for both

•

•

•

•

•

•
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Top priority solutions

for both
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