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1. We butchered the Mil-
ken Institute’s mission state-
ment, which was included
in President’s Mike Klow-
den’s letter to readers. Here’s
the real thing (right):

2. David Hale is the glob-
al chief economist for the
Zurich Group and a really
cool guy. He is not, however,
the author of the Trends
column in the last issue of
the Review. That worthy
essay on high-tech scam-
mers was written by Marcus
Noland, a senior fellow at
the Institute for Interna-
tional Economics in Wash-
ington.

3. Reader Christopher
Weil, of Christopher Weil &
Company in San Diego, was
unhappy with the reference to Piotr Kropot-
kin in the article by Jennifer Bremer and John
Kasarda entitled “Origins of Terror.” Was it
wrong to compare Prince Kropotkin, a 19th
century anarchist intellectual, to the current
crop of Islamic fundamentalist terrorists? 

It depends on what we’re comparing. Like
many of the leaders of Al Qaeda, Kropotkin
was well educated, grew up in luxury and

advocated the overthrow of a government he
viewed as unjust. But he was certainly not an
authoritarian, and he explicitly disapproved
of the use of terror to achieve revolutionary
ends. Indeed, while he ended his days in Len-
in’s Russia, he made no secret of his dismay
over the course of the Bolshevik revolution.

— Peter Passell
*Who knew they put vodka in bloody marys?

readers have already noted, the editing in the last

issue of the Review was a bit ragged.* Two flat-out corrections and, in a third case,

some weasel words, are in order.

As manyofour

s e c o n d  t h o u g h t s

the milken institute mission statement
The Milken Institute is an independent economic think tank. Our mission is to
improve the lives and economic conditions of diverse populations in the U.S. and
around the world by helping business and public policy leaders identify and imple-
ment innovative ideas for creating broad-based prosperity.

We put research to work with the goal of revitalizing regions and finding new
ways to generate capital for people with original ideas. We do this by focusing on:
• Human capital – the talent, knowledge and experience of people, and their value 

to organizations, economies and society;
• Financial capital – innovations that allocate financial resources efficiently, especially

to those who ordinarily would not have access to it, but who can best use it to build
companies, create jobs and solve long-standing social and economic problems; and

• Social capital – the bonds of society, including schools, health care, cultural institu-
tions and government services, that underlie economic advancement.

We use our research to generate results-oriented policy ideas and recommenda-
tions. We exchange ideas and solutions with experts around the world and help deci-
sion makers better understand how to use market-based solutions on a wide range 
of issues, from finance and economic development to the environment and medical
research.

We hold educational roundtables, forums, seminars and conferences, and publish
our research findings and conference outcomes.

By creating ways to spread the benefits of human, financial and social capital to
as many people as possible – the democratization of capital – we hope to contribute
to prosperity and freedom in all corners of the globe.

We are nonprofit, nonpartisan and publicly supported.


